
2605425 Marketing Strategy       3(3-0-6) 
 MKT STRATEGY 
 Course Condition: Prerequisite  2605325 2605410 2605412 and 2605452 or by consent of 

faculty Meanings, roles, and importance of marketing strategies for business competition; 
analysis of internal and external environments; integration of marketing functions with other 
business functions; formulating marketing mix strategies.  

 
 


